
HOW BRANDGLUE HELPED QUICKEN 
ATTRACT THE RIGHT AUDIENCE

SOCIAL SWEEPSTAKES:



THE GOALS

1. Quicken wanted to grow their 
    Facebook presence with 
    a sweepstake.
2. The growth had to be 
    cost-effective.
3. The influx of new fans must 
    hit targeted personas.



THE SOLUTION
We created the Vacation From Your Bills Sweepstake, giving away a 

prize package worth $5,000. The cash portion of the prize was for 

the winner to help them pay off their bills. This aspect would help us 

attract our targeted personas.  The copy of Quicken Deluxe helped 

us build brand awareness and connect personal finance with our 

products. The consultation from a dedicated Quicken expert made 

sure the winner knew how to use our product, enabling them to 

quickly become a Quicken pro. 

Besides offering a great prize package, we wanted to incentivize 

sharing. After entering, we created the app so that entrants could 

invite their friends to enter. If the friends entered, the original entrant 

would get additional entries for those folks.



THE RESULTS

• The Quicken fan base grew by over 60% 
• Over 50% of folks shared the sweepstake
• Over 40% of folks who viewed the 
   sweepstakes entered
• Our targeted persona demographics grew 
   by almost 200%

Want to learn how BrandGlue can help you run successful social sweepstakes?
CALL 360-207-GLUE or EMAIL hello@brandlgue.com


